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Q1 2017 CEO Media Index Overview 

Execu(ve	posi(oning	plays	a	crucial	role	in	how	a	company	is	perceived	and	
FleishmanHillard	has	been	monitoring	the	conversa(ons	of	30	influen(al	U.S.	
CEOs	for	more	than	a	year,	to	gain	insight	into	the	most	notable	topics	and	
communica(ons	methods	impac(ng	stakeholder	rela(onships,	reputa(on	and	
business	goals.	
	
Now	in	it’s	fiJh	edi(on,	this	report	highlights	their	visibility,	public	statements	and	
topics	to	iden(fy	dominant	language,	messaging,	posi(oning	and	best	prac(ces	to	
help	iden(fy	execu(ve	posi(oning	trends	and	opportuni(es.		
	
The	selected	CEOs	were	iden(fied	by	using	Fortune’s	“Most	Admired”,	
Interbrand’s	“Best	Brands”	and	the	Fortune	500	to	create	a	representa(ve	sample	
of	top	U.S.	companies.		
	
Each	CEO	was	tracked	in	top-(er	media	and	other	notable	media	placements	as	
well	as	their	individual	social	channels.	
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The current  U.S. poliFcal administraFon has had a significant 
impact on CEO conversaFon as CEOs are speaking out against 
acFons made by the administraFon including the immigraFon ban, 
health policy and the regulatory environment.  
 
The most visible CEOs are posiFoning themselves as thought 
leaders regarding industry uncertainty and the impact of the 
administraFon. 
 
Notably, CEOs in the Technology sector took more acFon regarding 
poliFcal issues such as public le\ers to the administraFon, 
threatening legal acFon and making product adjustments.  
 
While Financial Services CEOs focused largely on the big picture 
impact of the policies, Healthcare CEOs discussed uncertainty  
around the newly-elected president’s health policy. 
 
Manufacturing  and Consumer CEOs were the only sectors that did 
not focus the largest porFon of conversaFon on the administraFon. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


W H AT  A R E  CEOs saying? 



E X ECUT IVE  SUMMA RY: 

3	

37%  



 
 



of overall CEO conversaFon was 
related to President Trump and 

the administraFon

 
Healthcare and Financial Services CEOs were most acFve in 
tradiFonal media. These acFviFes largely focused on more serious 
big-picture business issues such as the Trump administraFon and 
industry issues. 
 
Notably, there was an increase in media pickup of internal 
communicaFons as CEOs frequently reached out to their 
employees following Trump’s execuFve orders to reassure their 

employees and remind them of company values. 
 
 
 
 
 



W H E R E  A R E  T H E Y  saying it? 

73%		


 
 



of overall CEO conversaFon 
occurred in tradiFonal media

For the first Fme in the past year, Financial Services CEOs were the 
most acFve compared to their compeFtors as they conFnue to see 
significant growth in how frequently they are quoted in the media. 
These CEOs were very visible discussing President Trump’s policies 

and the market outlook.  
 
There has also been a greater focus on the U.S. markets compared 
to global markets as well as CSR and employee-focused 
conversaFon. Companies are trying to highlight their commitment 
to the people and country  in light of the current poliFcal climate. 
 



WHAT’S NEW in 2017? +44%  


 
 



growth in conversaFon 
volume in the Financial 

Services sector

130+ 


 
 



quotes in tradiFonal media 
resulted from employee 

communicaFons 

CEOS IN THE AGE OF TRUMP	



Q1 2017 
All Sectors 
TREND ANALYSIS

For the first Fme in the past year, Financial Services CEOs 
were the most acFve compared to their compeFtors as 
they conFnue to see significant volume growth. These 
CEOs were very visible in the media discussing President 
Trump’s policies and the market outlook. The 
Manufacturing and Technology sectors are also conFnuing 
to see increases in CEO visibility.  

Jamie Dimon was the most acFve CEO overall for the first 
Fme, replacing Elon Musk and Mark Zuckerberg who each 
claimed the Ftle for 2 consecuFve quarters in 2016. 

While social media plaeorms were among the top 
distribuFon methods for CEOs, tradiFonal media 
remained prominent with over 73% of CEO conversaFon 
occurring there.

The current poliFcal administraFon and commentary on 
company products conFnue to be conversaFon drivers as 
seen in Q4 2016. There has also been a greater focus on 
the U.S. markets compared to global markets as well as 
CSR and employee-focused conversaFon. Companies are 
trying to highlight their commitment to the people and 
country in light of the current poliFcal climate.

MOST	ACTIVE	CEO	OVERALL:	Jamie	Dimon,	JPMorgan	Chase	
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“It	is	no	surprise	to	see	Trump	dominate	our	latest	
report	but	it	is	striking	to	see	how	varied	the	

corporate	response	has	been.	In	this	most	febrile	of	
poli@cal	@mes,	businesses	must	tread	carefully.		But	
poli@cal	winds	are	temporary,	values	are	not.		In	the	
face	of	rapidly	changing	policies	and	poli@cs,	CEOs	
should	let	their	corporate	values	be	the	guide	to	

determine	any	public	response.		
Dominic	Pendry,	FH	Corporate	Group	Prac6ce	Lead	

WHAT	WERE	THEY	
SAYING?	

WHAT	WERE	THE	TOP	OUTLETS?	

WHERE	WERE	THEY	
SAYING	IT?	

WHO	WAS		
TALKING?	
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MOST ACTIVE CEOS 
By Sector 

Manufacturing:  
ELON MUSK 

Tesla 

Technology:  
MARCK ZUCKERBERG 

Facebook 

Healthcare:  
IAN READ 

Pfizer 

Financial Services:  
JAMIE DIMON 
JP Morgan Chase 

Consumer Goods & Services:  
DOUG MCMILLON 

Walmart 
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Key Success Factor:  
Elon Musk balances his social 
media with product updates as 
well as personal commentary 

such as “dad jokes” which make 
him seem more relatable to 

consumers. 

Key Success Factor:  
Mark Zuckerberg  frequently 
shares his personal opinions. 
He also released a manifesto  

about building a global 
community which set him apart 
from his peers as a clear leader. 

Key Success Factor:  
Ian Reed spoke to relevant 

topics such as tax reform and 
drug deregulation, in public 
forums, keeping him at the 
forefront of the healthcare 

conversation. 

Key Success Factor:  
Jamie Dimon was very 

proactive in the media with 
video interviews where he 

shared a specific POV on the 
markets under Trump. 

Key Success Factor:  
Doug McMillon posted to 
Facebook almost daily to 
showcase employee and 

CSR initiatives. 

Elon Musk remained the most 
acFve CEO in the Manufacturing 
sector in Q1 2017. Musk took to 
Twi\er to discuss Tesla’s various 
products, and provide poliFcal 
commentary. When quoted in 
tradiFonal media, he oIen spoke 
to advancements in technology.


Key ConversaFon Topics:
• The launch of SpaceX
• Self-driving cars
• PoliFcs and Trump’s acFons

Ian Read was the most acFve CEO 
in the Healthcare sector in Q1 
2017. While he and other 
Healthcare CEOs were only acFve 
in tradiFonal media, Read 
increased his share of voice by 
speaking at the Forbes Healthcare 
Summit and the World Economic 
Forum.

Key ConversaFon Topics:
• Drug Prices
• Trump’s Healthcare Policy
• Earnings

Jamie Dimon was the most acFve 
CEO in the Financial Services sector 
in Q1 2017. While he was only 
acFve in tradiFonal media this 
quarter, he used a wide variety of 
distribuFon methods including 
employee le\ers, media briefings 
and video interviews. 

Key ConversaFon Topics:
• Trump’s ImmigraFon Ban
• Impact of Brexit
• Market Outlook under Trump
• RegulaFon (Dodd-Frank)

Doug McMillon remained the most 
acFve CEO in the Consumer Goods 
& Services sector in Q1 2017. AcFve 
in both tradiFonal and social media, 
he used these plaeorms to show 
employee appreciaFon and 
announce company news. 


Key ConversaFon Topics:
• Employee AppreciaFon 
• Company Announcements
• Walmart’s CSR efforts

Mark Zuckerberg was the most 
acFve CEO in the Technology sector 
in Q1 2017. Zuckerberg oIen took 
to Facebook to tell personal 
anecdotes, while he was more 
vocal about the Trump 
administraFon in tradiFonal media.



Key ConversaFon Topics:
• Trump’s ImmigraFon Ban
• CSR & building a global community
• 2017 30-state road trip



Facebook	
Apple	
MicrosoJ	
Google	
Amazon	
AT&T	
HP	

CEO COMMUNICATIONS 
By Sector and Company
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Number	of	Hits	(combined	tradi(onal	and	social)	

6	

Manufacturing	

Healthcare	

Financial	
Services	

Consumer	Goods	
and	Services	

Technology	

With over 300 hits, the 
Manufacturing sector saw a 

substantial increase in conversation, 
continuing to focus their discussions 

on their new products. 

Though conversation volume 
increased from Q4 2016, the 

Technology sector’s share of voice 
fell short to the Finance sector’s for the 

first time. 

The Healthcare sector has 
remained the lowest in conversation 

volume, mainly due to the lack of 
social media use. 

Financial Services CEOs’ share of 
voice increased significantly this 

quarter and they became the most 
active sector with over 450 

conversations largely focused on the 
impact of the  new administration. 

The Consumer Goods & Services  
sector was the second least active 

sector. They were the only sector that  
discussed company performance more 

than the current administration. 
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MEDIA ANALYSIS

CEOs in all sectors primarily took to 
tradiFonal media to discuss their views on 
the Trump administraFon. However, this 
quarter saw an overall increase in poliFcal 
conversaFon on social media as well. 

CEOs in the Manufacturing and Technology 
sectors were most acFve on social media, 
using Twi\er to discuss more consumer–
focused topics such as products and CSR 
iniFaFves.

CEOs in the more regulated Healthcare and 
Finance sectors were most acFve in 
tradiFonal media. These acFviFes largely 
focused on more serious big-picture 
business issues such as the Trump 
administraFon and industry issues.

Consumer CEOs conFnued to use social 
media as a plaeorm for employee-focused 
communicaFons, while tradiFonal media 
focused on earnings and company news. 







TOP 10 TOPICS  
By Media Type and Sector 
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Q1 2017 
Manufacturing 
TREND ANALYSIS

Overall, social conversaFons saw a sharp upFck this 
quarter with 56% of conversaFon on social compared to 
46% in Q4 2016. This is due to an increase in tradiFonal 
media conversaFon in Q4 which was largely driven by 
Elon Musk.

Manufacturing CEOs  conFnue to focus their discussions 
on their new products, many of which were hybrid or 
autonomous cars this quarter.  This conFnues the trend of 
highlighFng technological innovaFon in the sector. 

PoliFcs followed closely behind as the second most 
discussed topic. The new Trump administraFon is top-of-
mind since every CEO monitored in this sector sits on 
Trump’s business council. Their poliFcal comments 
remained mostly supporFve of Trump, with the excepFon  
of the enforcement of the travel ban.  They also discussed 
jobs expansion in the U.S.

Similar to Q4 of 2016, Tesla CEO Elon Musk’s prolific 
Twi\er account and GM CEO Mary Barra’s social 
accounts generated the majority of content in this sector. 
Elon Musk mainly tweeted about Tesla’s new products 
and his involvement with the Trump administraFon, while 
Mary Barra preferred to publicize GM’s CSR efforts 
through her social channels. 



MOST	ACTIVE	MANUFACTURING	CEO:	Elon	Musk,	Tesla	
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Manufacturing	CEOs	con@nue	to	increase	their	
visibility,	especially	on	social	channels.	While	Elon	Musk	

certainly	set	a	precedent,	as	manufacturers	align	
themselves	more	as	technology	companies	they	are	
seeing	the	advantages	of	strong	leadership	visibility.	

Product	conversa6ons	are	now	avenues	for	
discussions	on	STEM	and	innova6on,	while	CSR	topics	

are	a	way	to	increase	customer	and	employee	
support.”	

-Donna	Fontana,		General	Manager,	FH	Detroit	

WHAT	WERE	THEY	
SAYING?	

WHAT	WERE	THE	TOP	OUTLETS?	

WHERE	WERE	THEY	
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WHO	WAS		
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Q1 2017 
Technology 
TREND ANALYSIS

Technology CEOs remained significantly acFve in both 
tradiFonal and social media, increasing in conversaFon 
volume from Q4 2016. 

As with other sectors this quarter, Technology CEOs 
primarily spoke about Trump and his administraFon. 
Notably, CEOs in this sector took it a step further. Not only 
did they speak out on a wider variety of cultural issues 
related to Trump’s policies but they also took more 
acFons such as le\ers to the administraFon, threatening 
legal acFon and making product adjustments. 

As part of their efforts to be visible public figures, 
Technology CEOs also spoke at a wider variety of speaking 
engagements including universiFes and forums. They also 
frequently went on networking visits and documented 
their travel around the country to meet with stakeholders 
and remain in the public eye. 

As CEOs in a sector so closely Fed to social media, 
Technology CEOs saw more content of their social posts 
being picked up by tradiFonal media outlets. 

Other top stories in this sector included global expansion 
plans, industry issues such as the rise of fake news, CSR 
efforts closely Fed to company  foundaFons and new 
product technologies. 



MOST	ACTIVE	TECHNOLOGY	CEO:	Mark	Zuckerberg,	Facebook	
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“It	is	no	surprise	that	we	saw	these	tech	sector	
CEO’s	turn	to	social	media	to	voice	their	thoughts	
–	whether	it	be	on	policy	issues	or	tech	
innova@on.	More	than	any	other	industry	CEO	
they	seem	to	truly	understand	that	social	media	
is	the	best	way	to	have	direct	engagement	with	
consumers	and	cons6tuents.”		
	
-Alison	Koski,	Technology	Lead,	FH	New	York		

WHAT	WERE	THEY	
SAYING?	

WHAT	ARE	THE	TOP	OUTLETS?	

WHERE	WERE	THEY	
SAYING	IT?	

WHO	WAS		
TALKING?	
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Q1 2017 
Healthcare 
TREND ANALYSIS

Healthcare CEO acFvity remained limited in Q1 but was 
comparable to their acFvity in Q4 2016. 

Healthcare CEOs analyzed in this report conFnue to have no 
presence on personal social media channels. This is 
expected as Pharma companies are mindful of regulatory 
concerns and many are also hesitant to become the “face of 
the industry” on topics where they are vulnerable.

The variety of topics discussed by Healthcare CEOs  is also 
comparable to those of Q4 2016. However, conversaFon 
focus in this sector shiIed to the Trump administraFon and 
the uncertainty  around the newly elected president’s 
health policy. 

Similar to 2016, the top method of distribuFon remained 
earnings calls. This was followed by events and broadcast 
interviews, mostly brought on by Ian Read of Pfizer and Alex 
Gorsky of J&J. 

CEO of Pfizer, Ian Read, jumped from least acFve CEO in Q4 
2016  to most acFve CEO this quarter due to his 
presentaFons at The Forbes Healthcare Summit, The  World 
Economic Forum and his company’s earnings call. 

Top stories in this sector include President Trump’s White 
House meeFng with drug makers and the role pharmacies 
play in escalaFng drug prices.

MOST	ACTIVE	HEALTHCARE	CEO:	Ian	Read,	Pfizer	
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It’s	not	surprising	that	CEOs	in	the	Healthcare	sector	
are	keeping	their	heads	down	in	this	@me	of	great	

uncertainty	about	the	direc@on	healthcare	is	headed	in	
the	era	of	Trump,	and	daggers	are	out	in	all	corners	on	
issues	of	price	and	value.	But	leaders	in	the	industry	
have	an	opportunity	right	now	to	let	their	voices	be	
heard	on	far	more	poli6cally	popular	topics	including	
jobs,	innova6on	and	building	sustainable	business	

models	for	the	future.		
		

-	Anne	de	Schweinitz,	FH	Global	Managing	Director,	Healthcare	
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Q1 2017 
Financial Services 
TREND ANALYSIS

CEO visibility in the Financial Services sector saw 
significant growth in Q4 2016 and this trend has 
conFnued in Q1 2017. They were significantly more acFve 
than other sectors. 

The high volume of coverage can be a\ributed to the 
current poliFcal environment.  Not only have these CEOs 
spoken out directly as a result of Trump’s execuFve 
orders such as the immigraFon ban, but the new 
administraFon has  created a period of uncertainty in this 
sector. This has resulted in the media calling on key CEOs 
to provide insight on the outlook for the industry as well 
as key topics such as regulaFon and Trump’s cabinet 
appointees reflecFng Fes to Wall St.

Notably, CEOs quotes from broadcast interviews, 
specifically with CNBC and Bloomberg TV, saw significant 
pick up in naFonal print outlets. In addiFon, there has 
been an increase in statements resulFng from employee 
communicaFons which is a direct result of 
communicaFons around President Trump’s immigraFon 
order.

Other key conversaFon drivers included the impact of 
Brexit on the global markets and updates and interviews 
being shared live from the World Economic Forum in 
Davos.  

MOST	ACTIVE	FINANCE	CEO:	Jamie	Dimon,	JPMorgan	Chase	
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“There	are	currently	many	expecta@ons	around	an	
improving	economy.	This	includes	con@nued	job	growth	as	
well	as	a	re-examining	of	the	regulatory	environment	that	
may	make	it	less	restric@ve	for	many	financial	services	
companies	to	operate.	Financial	Services	CEOs	have	a	
great	opportunity	now	to	communicate	their	expecta6ons	
on	how	regulatory	reforms	could	impact	their	business,	
customers	and	the	overall	U.S.	economy.	
	

	-		Tom	Laughran,	FH	Senior	Vice	President	and	Partner	
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Q1 2017 
Consumer Goods  
and Services 
TREND ANALYSIS

Consumer CEOs were almost equally acFve in tradiFonal 
and social media this quarter. Social conversaFon was led 
by Doug McMillon, CEO of Walmart and Muhtar Kent, 
CEO of Coca-Cola. 

Similar to Q4 2016, Consumer CEOs heavily focused on 
earnings and employee relaFons. The trend of using social 
media as a key plaeorm for employee-focused 
communicaFons conFnued this quarter as CEOs of both 
Walmart and Southwest shared employee spotlights and 
general employee appreciaFon posts. 

CEOs in the consumer sector conFnued to involve 
themselves in the current poliFcal climate as they spoke 
out against Trump’s ImmigraFon order and vocalized the 
importance of diversity. Muhtar Kent of Coca-Cola and 
Mark Parker of Nike were the most acFve CEOs in this 
conversaFon. 

Top stories in this sector include Walmart’s plans to close 
269 stores in 2017, Bob Iger’s contract extension and 
Muhtar Kent confirming his dedicaFon to feminism and 
diversity.

MOST	ACTIVE	CONSUMER	CEO:	Doug	McMillon,	Walmart	
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“We	expect	to	see	CEOs	of	consumer	companies	
con@nue	to	use	Facebook	and	TwiWer.	As	consumer	

aWen@on	spans	shorten	further,	and	Snaps,	videos	and	
stories	fill	our	feeds	and	our	lives,	the	most	beloved	
consumer	brands	should	push	new	approaches	for	
their	CEOs	to	show	up	in	conversa6on	-	in	ways	that	

remain	true	to	the	brand.	“	
	

-Carolyn	Rosebrough,	Consumer	Marke@ng	Lead,	
Senior	Partner,	FH	New	York	
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REPORT	OVERVIEW	
Technology	 Healthcare	 Financial	Services	 Manufacturing	 Consumer	Goods	and	Services	
Apple	 CVS	 Goldman	Sachs	 Boeing	 Coca-Cola	

Google	 UnitedHealth	 Ci(group	 General	Electric	 McDonalds	

MicrosoJ	 Johnson	&	Johnson	 JP	Morgan	Chase	 Ford	Motor	 Disney	

Amazon	 Pfizer	 Berkshire	Hathaway	 General	Motors	 Nike	

HP	Inc.	 Merck	 American	Express	 Tesla	 Walmart	

Facebook	 		 MetLife	 Southwest	

AT&T		 		 		 		 Delta	Air	Lines	

		CEO	MEDIA	INDEX	METHODOLOGY			
COMPANIES	ANALYZED	

PLATFORMS	ANALYZED	
SOCIAL:	CEOs	personal	accounts	on	the	following:	

LinkedIn	 TwiWer	 Facebook		

TRADITIONAL:	Top	\er	media	including	the	following:		

New	York	Times	 Wall	Street	Journal	 Washington	Post	 Fortune	 Fast	Company	 Bloomberg	

Business	Insider	 Financial	Times	 CNBC	 MSNBC	 ABC	News	 Huffington	Post	

USA	Today	 Reuters	 Barron’s	 Forbes	 CNN	

SPEECHES	

Speech	transcripts	were	included	as	available	online	from	all	outlets.	These	were	used	to	inform	data	but	were	not	counted	for	in	the	volume	count	for	consistency	in	outlet	sample.	
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